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❏ Your potential clients look to reviews to make 
decisions

❏ Reviews on your website
❏ Reviews on third-party sites

❏ The problem with bad reviews

❏ The problem with having no reviews

❏ How good reviews help

❏ Important points of proof
❏ Provides a consistent experience
❏ Good reviews can offset bad ones.



❏ There are lots of review sites

❏ Reviews come up in search engine 
results

❏ Hard to manage review sites manually

❏ Set up Google alerts

❏ Use reviews management 

software



❏ The best defense is a good offense

❏ Where to get reviews
❏ Avvo, Google, Yelp

❏ When to ask for reviews
❏ Consider exponential decay

❏ How to ask for reviews
❏ Include a link

❏ What not to say:
❏ Don’t ask for a particular rating
❏ Don’t tell them what to say



❏ Your client-facing staff

❏ Luck and timing

❏ Your “bedside manner”

❏ The actual result of a client’s matter

❏ Intentional malicious actors

❏ Random acts of crazy



❏ Your clients

❏ Your potential clients

❏ Bad third-party actors

❏ Random crazy people



❏ Monitor your reviews.

❏ Analyze the review: Who? Why?

❏ Who wrote it? Can it be addressed offline? If 

so, try that first.

❏ How will the review affect clients/potential 

clients? Are there silver linings?

❏ Does a public response have ethics 

implications?

❏ NEVER DELEGATE RESPONDING

❏ Is there a marketing opportunity hidden 

within the review?



❏ Balance with positive reviews

❏ Balance with great content on your 

website

❏ Balance with mentions on non-review 

media sites



❏ LawLytics features for adding reviews to  

your website(s)

❏ Manually adding reviews

❏ Soliciting reviews

❏ Optional reviews add-on

❏ Getting reviews on third-party 

websites

❏ Monitoring reviews

❏ Reviews aggregation pages





CONTACT US www.LawLytics.com

info@lawlytics.com

(800) 713-0161 

Request a Consultation
www.LawLytics.com/consultation/

https://www.lawlytics.com/
mailto:info@lawlytics.com
http://www.lawlytics.com/call/

