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How to Start or 
Improve Your Law 
Firm’s Website
Your law firm’s website is an investment in your 
firm’s future. Take the time to think it through and 
make strategic decisions.



What You Need to 
Know About Website 

Design

Design elements that work:

❏ Professional, approachable, predictable
❏ User is in control
❏ Easy to navigate and read
❏ A clear call to action

Design elements that don’t work:

❏ Fancy menus
❏ Jumpy content
❏ Fancy and/or huge fonts
❏ Image hover effects
❏ Uninstructive animations



What You Need to 
Know About Law Firm 

SEO

Effective SEO strategies:

❏ High-quality content (80%)

❏ That’s well structured (18%)

❏ That earns inbound links (2%)

Ineffective SEO strategies:

❏ Off-site optimization

❏ Paid link building 

❏ “Keyword Optimization”



What You Need to 
Know About Content

Effective law firm website content demonstrates that:

❏ You care

❏ You’ve helped people just like them

❏ You’re an expert

Ineffective law firm website content:

❏ Sounds like advertising/talks only about your firm

❏ Fails to educate/add informational value

❏ Doesn’t make an emotional connection

❏ Is written to game the search engines



Have a One, Two, and 
Five-Year Plan

❏ How will you grow?

❏ What matters do you want to attract?

❏ What is the supply of those matters?

❏ How lucrative are they?

❏ Once established, what’s next?

❏ Is there room on your website to expand?

❏ Is one website enough, or will you need more?

❏ Is there a compelling reason?

❏ What will it accomplish?



Know Your Target 
Audience

Why are your potential clients on your website?

1. They have, or want to avoid having, a problem, a loss, 

or a crisis.

2. They are under stress or in pain.

3. They need a solution.

4. They want peace of mind.

5. They don’t like dealing with lawyers. This is not fun 

for them.

6. They are not there to be entertained.



A Strong and Strategic 
Foundation

The core ingredients of a strong legal website:

❏ Declare who you serve and how you help.

❏ Easy to find information.

❏ Easy to find proof of competence.

❏ Easy to understand calls-to-action.

❏ Easy to use contact forms.



Prioritizing What 
Works

Avoid the following until you have a baseline of 

consistent and cost-effective client generation:

❏ Custom website designs.

❏ Animations/interactive graphics that 

don’t make it easier to consume 

information.

❏ Fancy/novel navigations.



Starting or Improving 
Your Website With 

LawLytics

1. Interactive Demo

2. Setup Call

3. Site Design

4. Optional Site Import

5. Launch

6. Training

7. Ongoing Strategy and Support



CONTACT US www.LawLytics.com

info@lawlytics.com

(800) 713-0161 

Schedule a Demo
www.LawLytics.com/request-demo/

https://www.lawlytics.com/
mailto:info@lawlytics.com
http://www.lawlytics.com/call/

